
	   263	  

References 
 

 

ABU-LUGHOD, L., (1991) Writing Against Culture. In Anthropology in Theory: 

Issues in Epistemology, pp 466 – 479. 

 

ADAMS, B., (1984) Traditional Bhutanese Textiles. Bangkok: White Orchid Press. 

 

AGENCY FOR PROMOTION OF INDIGENOUS CRAFTS (n.d.) Available at: 

<URL:http:www.apic.org.bt> [Accessed: 5 June 2013]. 

 

ANDREW, M., (2000) Narrative and Life History: Introduction. In ANDREW, M., 

DAY SLATER, S., et al., (eds), Lines of Narrative: Psychosocial Perspectives. 

London: Routledge. 

 

APOSTOLAKIS, A. (2003) The Convergence Process in Heritage Tourism. In 

Annals of Tourism Research, Vol. 30 (4) pp 795 – 812.  

 

APPADURAI, A., (1986) Introduction: Commodities and the Politics of Value. In  

APPADURAI, A., (ed) The Social Life of Things: Commodities in Cultural 

Perspective. Cambridge: Cambridge University Press.  

 

ARIS, M., (1994[a]) Introduction. In Michael, A. and HUTT, M., (eds) Bhutan: 

Aspects of Culture and Development. Gartmore: Kiscadale Publications.  

 

ARIS, M., (1994[b]) The Raven Crown. London: Serindia Publication. 

 

ASPLET, M. and COOPER, M., (2000) Cultural Designs in New Zealand Souvenir 

Clothing: The Question of Authenticity. In Tourism Management, Vol. 21 (2000) pp 

307 – 312.  

 

ATKINSON, P., and HAMMERSLEY, M., (1998) Ethnography and Participant 

Observation. In DENZIN, N. K., and LINCOLN, Y.S., (eds) Strategies of Qualitative 

Inquiry. Thousand Oaks: Sage.  



	   264	  

 

BARKER, D. K., (1985) Designs of Bhutan. Bangkok: White Lotus Co Ltd. 

 

BARTHOLOMEW, M., (1985) Thunder Dragon Textiles from Bhutan. Tokyo:  

Shikosha.  

 

BATES, T., (2009) Pure New Wool. Fast Company, (June 2009) Issue 136, pp 44 – 

45.  

 

BAUDRILLARD, J., (1983) Simulations. New York: Semiotext(e).  

 

BAUGH, B., (1988) Authenticity Revisited. In Journal of Aesthetic and Art Criticism, 

Vol. 47, pp 477 – 487.  

 

BBC, (2009[a]) Tweed: Troubled Looms. TV Documentary Series. London: BBC. 

 

BBC, (2012) Zara Apologises For Mis-Using Harris Tweed Name. Available at: 

<URL:http://www.bbc.uk/news/ul-scotland-scotland-business-17384421> [Accessed: 

18 August 2014].  

 

BELHASSEN Y. and CATON, K., (2006) Authenticity Matters. In Annals of 

Tourism Research, Vol. 33 (3) pp 853 – 856.  

 

BENJAMIN, W., (1936) The Work of Art in the Age of its Technological 

Reproducibility (2nd Version). In JENNINGS, M. W., DOHERTY, B. and LEVIN, T. 

Y., (eds) (2008) The Work of Art in the Age of its Technological Reproducibility, and 

Other Writings on Media. Cambridge: The Belknap Press.  

 

BICKLE, J., (2003) Empirical Evidence for a Narrative Concept of Self. In: 

FIREMAN, G.D., MCVAY, T.E. Jr. & FLANAGAN, O.J., (eds) Narrative and 

Consciousness: Literature, Psychology and the Brain. Oxford: Oxford University 

Press.  

 

 



	   265	  

 

BOGDAN, R.C. and BIKLEN, S. K., (2001) Qualitative Research for Education: An 

Introduction to Theory and Methods. New York: Allyn and Bacon.  

 

BOLLAND, R., (1995) A Loom from Bhutan. Amsterdam: Royal Tropical Institute.  

 

BORDELON, T.D., OPATRNY, M., TURNER, W. G. and WILLIAMS, S.D., (2011) 

Culture for Sale? An Exploratory Study of the Crow Fair. In The Qualitative Report, 

Vol. 16 (1) pp 10 – 37.  

 
BOWEN, G., (2005) Preparing a Qualitative Research-Based Dissertation: Lessons 

Learned. In The Qualitative Report, Vol. 10 (2) pp 208 – 222.  

 
BREMNER, E., (2013) Surpassing Tradition: Investigating Design Innovation 

Possibilities for Harris Tweed. In Futurescan 2: Collective Voices (10 – 11 January 

2012) UK: Sheffield Hallam University.  

 

BRUNER, E. M., (1994) Abraham Lincoln as Authentic Reproduction: A Critique of 

Postmodernism. In American Anthropologist, Vol. 96, pp 397 – 415.  

 

BURCHARD, H., (1995) Bhutan’s National Fabric. In The Washington Post.  

 

BURKE, J., (1985) The Day the Universe Changed. Audio CD. London: BBC.  

 

BURNER. E. M. (1989) Tourism, Creativity, and Authenticity. In Studies in 

Symbolic Interaction, Vol. 10, pp 109 – 14.  

 
BURNER, E. M., (1991) Transformation of Self in Tourism. In Annals of Tourism 

Research, Vol. 18, pp 238 – 250.  

 
BURNS, R. B., (2000) Introduction to Research Methods. London: Sage Publications.  
 

CAIRD, J.B., (1951) The Isle of Harris. In Scottish Geographical Magazine, Vol. 67 

(2) pp 85 – 100. 

 



	   266	  

CRAFT REVIVAL TRUST, ARTESANIAS DE COLOMBIA S.A. and UNESCO 

(2005) Designer Meets Artisans. New Delhi: Craft Revival Trust.  

  

CAMPBELL, J., (1972) Myths to Live By. USA: Penguin Books.  

 

CANT, A., (2012) Practising Aesthetics: Artisanal Production and Politics in a 

Woodcarving Village in Oaxaca, Mexico. Doctorial Thesis. London: London School 

of Economics.  

 

CARROLL G. R. and WHEATON, D. R., (2008) The Organizational Construction of 

Authenticity: An Examination of Contemporary Food and Dinning in the U.S. Paper 

No. 1995. Stanford: Stanford Graduate School of Business.  

 

CENTRE FOR BHUTAN STUDIES, (n.d.) Gross National Happiness. Available at: 

<URL: http://www.grossnationalhappiness.com> [Accessed: 23 May 2013]. 

 

CHANG, J., WALL, G. and HUANG, J. C., (2012) Tourists’ Perceptions of 

Aboriginal Heritage Souvenirs. In Asia Pacific Journal of Tourism Research, Vol. 17 

(6), pp 648 – 700.  

 

CHENG, V., (2004) Inauthentic: The Anxiety over Culture and Identity. News 

Brunswick: Rutgers University Press. 

 

CHHABRA, D., HEALY, R. and SILLS, E., (2003) Staged Authenticity and Heritage 

Tourism. In Annals of Tourism Research, Vol. 30 (3) pp 702- 719.  

 

CHINA NEWS.COM , (n.d.) Available at: 

<URL:http:www.chinanews.com/gn/2012/06-26/3986931.shml> [Accessed: 7 

February 2013].  

 

CHINA TRAVEL PLANNER, (n.d.) Map of China, Yunnan Province. Available at: 

<URL:http://www.chinatravelplanner.com/images/guide/705px-

China_Yunnan.svg.png> [Accessed: 10 July 2014].  

 



	   267	  

CHODEN, K.,  (2003) Fashion Show Captivates Audience. In Kuensel, 1 November 

2003.  

 

CHODEN, K.,  (2004) Designers Showcase Innovative Collections. In Kuensel, 16 

October 2004. 

 

CHODEN, K., (2005) New Horizon for Bhutanese Textiles. In Kuensel, 11 June 

2005.  

 

CHODEN, K., (2007) Imprint of Happiness. In Kuensel, 7 April 2007.  

 

COHEN, E., (1979) Rethinking the Sociology of Tourism. In Annals of Tourism 

Research, Vol. 6 (1) pp 18 – 35. 

 

COHEN, E., (1988 [a]) Authenticity and Commoditisation in Tourism. In Annals of 

Tourism Research, Vol. 15 (3) pp 371 – 386.  

 

COHEN, E., (1988 [b]) Tradition in the Qualitative Sociology of Tourism. In Annals 

of Tourism Research, Vol. 15 (1) pp 371 – 386.  

 

COHEN, E., (1993) The Heterogeneization of a Tourism Art. In Annals of Tourism 

Research, Vol. 20 (2) pp 138 – 163.  

 

COHEN, E., (2007) ‘Authenticity’ in Tourism Studies: Apres la Lutte. In Tourism 

Recreation Research, Vol. 32 (2) pp 75 – 82.  

 

COHODAS M., (1999) Elizabeth Hickox and Karuk Basketry: A Case Study in 

Debates on Innovation and Paradigms of Authenticity. In PHILIPS R.B. and 

STEINER, C.B., (eds) Unpacking Culture: Art and Commodity in Colonial and 

Postcolonial Worlds. Berkeley: University of California Press. 

 

COLE, S., (2005) Action Ethnography: Using Participant Observation. In RICHIE, 

B.W., BURNS, P. and PALMER, C (eds) Tourism Research Methods: Integrating 

Theory with Practice. Wallkingford: CABI Publishing.  



	   268	  

 

COLE, S., (2007) Beyond Authenticity and Commoditization in Tourism. In Annals 

of Tourism Research, Vol. 34 (4) pp 943 – 960.  

 

COLLISTER, P., (1987) Bhutan and the British. Chicago: Serindia Publications.  

 

COMHAIRLE NAN EILEAN SIAR (n.d.[a]) Factfile – Population. Available at:   

<URL:http://www.cne-siar.gov.uk/factfile/population/ [Accessed: 23 September 

2014].  

 

COMHAIRLE NAN EILEAN SIAR (n.d.[b]) Outer Hebridies Creative and Cultural 

Industries Strategy. Available at: <URL:http://www.cne-siar.gov.uk/eds/creative.asp> 

[Accessed: 14 August 2014].  

 

COTTY, M., (1998) The Foundation of Social Research: Meaning and Perspective in 

the Research Process. Thousand Oaks: Sage.  

 
CRABTREE, B. F. and MILLER, W. L., (1999) Doing Qualitative Research (2nd 

Edition). California: Sage.  

 
CRAIGIE, L., (2010) Harris Tweed: Evaluating the Decisions of Brian Haggas and 

Their Relative Successes Through The Use of Strategic Business Models. Dissertation 

for Bsc (Hons) Textiles and Fashion Design Management. Galashiels: School of 

Textiles and Design, Heriot-Watt University, Scotland.  

 

CURIOUS WEAVER, (n.d.) Bhutanese Textiles: Up Close and Personal. Available 

at: <URL: http://curiousweaver.id.au/archives/170> [Accessed: 23 August 2013]. 

 

CURRIE, G., (1985) The Authentic and the Aesthetic. In American Philosophical 

Quarterly, Vol. 22 (2) April 1985.  

DEMA, T., (2008) Machey Weave for the Bhutanese Eve. In Kuensel, 23 January 

2008. 

  



	   269	  

DEPARTMENT OF TRADE, MINSTRY OF ECONOMIC AFFAIRS, (n.d.) The 

Bhutan SEAL. Available at:	  <URL:http://www.moea.gov.bt/read,pre/sealaward.pdf> 

[Accessed: 5 June 2013].  

 

DIMAGGIO, P., (1987) Classification in Art. In American Sociological Review, Vol. 

65, pp 440 – 455.  

 

DOC88.COM., (n.d.) Available at: <URL:http://www.doc88.com/p-

647586404028.html> [Accessed: 7 February 2013].  

 

DOUGLAS, M., (1986) How Institutions Think. Syracuse: Syracuse University Press.  

 

DUBIN, M. D., (2001) Native America Collected: The Culture of an Art World. 

Albuquerque: University of New Mexico Press.  

 

DUROSELLE, J. B., (1990) Europe: A History of its People. London: Penguin Books 

Ltd.  

 

DUTTON, D., (2003) Authenticity in Art. In LEVINSON J., (ed) The Oxford 

Handbook of Aesthetic. Oxford: Oxford University Press.  

 

ECO, U., (1986) Travels in Hyper Reality. London: Picador.  

 

EDITING GROUP OF YUNNAN PROVINCE, (2009) Investigation on Social and 

Matrilineal of Naxi Minority in Yongning Region. Beijing: National Publishing 

House.   

 

ETTAWAGESHIK F., (1999) My Father’s Business. In PHILLIPS R. B. and 

STEINER C.B., (eds) Unpacking Culture: Art and Commodity in Colonial and 

Postcolonial Worlds. Berkeley: University of California Press.   

 

FALLS, S. and SMITH, J., (2011) Branding Authenticity: Cambodian Ikat in 

Transnational Artisan Partnership (TAPs). In Journal of Design History Advance, 

Vol. 11, pp 1 – 17.  



	   270	  

 

FELKER, F. M., HAMMOND, J. D., SCHAFF, G. and STEVENSON, J., (2014) 

Existential and Object Authenticity in Southwestern Pottery: Intertwined and 

Complementary. In Journal of Material Culture (2014) Vol. 19 (1) pp 93 – 110.  

 

FINE, G. A. (2003) Crafting Authenticity: The Validation of Identity in Self-Taught 

Art. In Theory and Society, (April 2003), Vol. 322 (2), pp 153 – 180.  

 

FETTERMAN, D., (1989) Ethnography: Step by Step. Newbury Park: Sage 
Publications.  
 
 
FLICK, U., (2002) An Introduction to Qualitative Research (2nd Edition). London: 
Sage Publication Ltd.  
 

FLICKR. COM (n.d.) Weaver Bird. Available at: 

<URL:http://www.flickr.com/photos/john_tl/3664800/> [Accessed: 30 July 2014]. 

 

FINE, G. A. (2003) Crafting Authenticity: The Validation of Identity in Self-Taught 

Art. In Theory and Society, (April 2003), Vol. 322 (2) pp 153 – 180.  

 

GASSIER, H., (1995) Traditions. In Journal of American Folklore, Vol. 108 (2) pp 

153 – 412.  

 

GATES, H. L., (1991) ‘Authenticity’, Or The Lesson of Little Tree. In New York 

Times Magazine (24 November) pp 26 – 29. 

 

GATUSA, L., (2005) Matriarchal Marriage Patterns of the Mosuo People of China. In 

Societies of Peace: 2nd World Congress on Matriarchal Studies. Available at: 

<URL:http://www.second-congress-matriarchal-studies.com/gatusa.html> [Accessed: 

4 January 2013]. 

  

GEERTS, C., (1973) The Interpretation of Cultures: Selected. Essays. New York: 
Basic Books. 
  
GEERTZ, C., (1983) Art as a Cultural System. In GEERTZ, C., Local Knowledge, 

Further Essays in Interpretive Anthropology. New York: Basic Books.  



	   271	  

 

GOETT, S., (2010) Linking Threads of Experience and Lines of Thought: Everyday 

Textiles in the Narration of the Self. Doctorial Thesis. London: University of East 

London. Available at: 

<URL:http://s3.amazonaws.com/academia.edu.documents/30200660/Final_Book_20

11.pdf?AWSAccessKeyId=AKIAJ56TQJRTWSMTNPEA&Expires=1394201600&S

ignature=tVup3fM3KCMD5fRRx%2B1dTYAEkCc%3D&response-content-

disposition=inline> [Accessed: 6 March 2014]. 

 

GOFFMAN, E., (1959) The Presentation of Self in Everyday Life. New York: 

Doubleday and Co.  

 

GOLDSMITH B., (2012) Shangri-La is No Paradise.  In The Canberra Times, 13 

June 2012. 

 

GOLOMB, J., (1995) In Search of Authenticity: From Kierkegaard to Camus. New 

York: Routledge.  

 

GOODMAN, N., (1976) Language of Art: An Approach to a Theory of Symbols. (2nd 

Edition) Indianapolis: The Bobbs-Miller Company. 

 

GORDON, S., (1941) Isles of the Outer Hebrides. In Scottish Geographical 

Magazine, Vol. 57 (3) pp 115 – 119.  

 

GOWLLAND, G., (2008) Learning to See Value: Interactions between Artisans and 

their Clients in a Chinese Craft Industry. Paper presented at the ‘London 

Anthropology Day’, 13 June 2008. London: Goldsmiths College.  

 

GRABURN, N., (ed) (1976) Ethnic and Tourist Arts: Cultural Expressions from the 

Forth World. Berkeley, CA: University of California Press.  

 

GRANA, C., (1989) Meaning and Authenticity. News Brunswick: Transaction Press. 

 



	   272	  

GRAZIAN, D., (2003) Blue Chicago: The Search of Authenticity in Urban Blues 

Clubs. Chicago: University of Chicago Press. 

  

GRUNEWALD, A. R., (2002) Tourism and Cultural Revival. In Annals of Tourism 

Research, Vol. 29 (4) pp 1004 – 1021.  

 

GRÜNEWALD, R. D. A., (2005/2006) The Contingency of Authenticity. Available 

at: <URL: http://www.vibrant.org.br/downloads/v6n2_grunewald.pdf> [Accessed: 2 

July 2014]. 

 

GYELTSEN, T., (2002[a]) Bhutan Comes of (Fashion) Age. In Kunsel, 26 October 

2002. 

  

GYELTSEN, T., (2002[b]) Festival Tributes Resurgence of Textile Tradition. In 

Kuensel, 26 October 2002. 

 

GYELTSHEN, N. (2013) The Thunder Dragon’s Rupee Crisis. In Asia News, 22 

March – 4 April 2013. 

 

GYELTSHEN, T., (2002) Weaving is My Phazh. In Kuensel, 30 November 2002. 

 

HALEWOOD, C. and HANNAM, J., (2001) Viking Heritage Tourism. In Annals of 

Tourism Research, Vol. 28 (3) pp 565 – 580.  

 

HANDICRAFT ASSOCIATION OF BHUTAN, (2009) Training on Laotian Looms 

at the Training Hall, 29th December 2008 – 07th January 2009. Project Report. 

Thimphu: Handicraft Association of Bhutan.  

 

HANDLER, R., and SAXTON, W., (1988) Dissimulation: Reflectivity, Narrative and 

the Quest for Authenticity in ‘Living History’. In Cultural Anthropology, Vol. 3, pp 

242 – 260.  

 

HARBIN, A., (2008) Aesthetic Responsibility and Authenticity in Art. In Canadian 

Aesthetic Journal. Vol. 15 (Fall/Autumn 2008). Available at: 



	   273	  

<URL:http://www.uqtr.ca/AE/Vol 15/Authenticity/Authenticity_Harbin.htm> 

[Accessed: 16 September 2011].  

 

HARKIN, M., (1995) Modernist Anthropology and Tourism of the Authentic. In 

Annals of Tourism Research, Vol. 22, pp 650 – 670.  

 

HARRELL, S., (2001) The Anthropology of Reform and the Reform of 

Anthropology: Anthropological Narratives of Recovery and Progress in China. In 

Annual Review of Anthropology, Vol. 30 (2001) pp 139 – 161.  

 

HARRIS TWEED AUTHORITY (2012) Information Pack. Stornoway: Harris Tweed 

Authority.  

 

HE, Z. H., (2002) Choices of Survival and Culture: The Mosuo Matrilineal System 

and its Change in Modern Times. Kunming: Yunnan Education Press.  

 

HE, Z. X., (2001) Development and Protection of Mosuo Culture. In Journal of 

Yunnan Nationalities University, Vol. 27 (3) pp 108 – 110.  

 

HEALY, R.G. (1994) Tourist Merchandize as a Means of Generating Local Benefits 

from Ecotourism. In Journal of Leisure Studies, Vol. 11, pp 43 – 64.  

 

HEBRIDES NEWS TODAY, (2010) Training of New Harris Tweed Weavers Set to 

Get Underway. In Hebrides News Today, 1 March 2010. Available at: 

<URL:http://hebridestoday.com/2010/03/training-of-new-harris-tweed-wevers-set-to-

get-underway/> [Accessed: 22 August 2014].  

 

HEIDEGGER, M., (1971) The Origin of the Work of Art in Poetry, Language, 

Thought. Translated by HOFSTADTER, A. New York: Harper & Row.  

 

HOBSBAWM, E. and RANGER, T., (eds) (1983) The Invention of Traditions. 

Cambridge: Cambridge University Press.  

 



	   274	  

HOERIG, K. A., (2003) Under the Palace Portal: Native American Artists in Santa 

Fe. Albuquerque: University of New Mexico Press.  

 

HOLSTEIN, J., and GUBRIUM, J., (1995) The Active Interview. California: Sage. 
  

HORNER, A. E., (1992) Personally Negotiated Authenticities in Cameroonian 

Tourist Arts. Paper presented at the meeting of American Anthropological 

Association, San Francisco.  

 

HORTH, R., (2002) Tourism in Girl’s Kingdom.  In MITCHELL, S., (ed) (2004) 

Ethnic Minority Issues in Yunnan. Kunming: Yunnan Fine Arts Publishing House. 

 

HUA, C., (2001) A Society Without Fathers or Husbands: The Na of China. New 

York: Zone Books. 

 

HUGHES, G., (1995) Authenticity in Tourism. In Annals of Tourism Research, Vol. 

22 (4) pp 781 – 803. 

 

HUNTER, J., (2001) The Islanders and the Orb. Stornoway: Harris Tweed Authority.  

 

HUTT, M., (2005) Unbecoming Citizens: Culture, Nationhood, and the Fight of 

Refugees from Bhutan. New Delhi: Oxford University Press.  

 

HYDE, K., (2006) Cloth, Culture and Change: The Effects of Globalization on 

Indigenous Textile Product in Peru. A dissertation submitted in partial fulfillment of 

the requirements for the degree of Bachelor of Arts. Manchester: School of Art and 

Design, the Manchester Metropolitan University. 

  

ITC LAOS, (2011) Lao Weaves Touristic Heritage Out of Organic and Silk Products: 

Enhancing sustainable tourism, clean production and export capacity. Project Brief. 

Vientiane: ITC. 

 

JICK, T. D., (1978) Mixing Qualitative and Quantitative Methods: Triangulation in 

Action. In Administrative Science Quarterly, Vol. 24 (4) pp 602-611.  



	   275	  

 
JONES, C., ANAND, N. and ALVAREZ, J. L., (2005) Guest Editors’ Introduction: 

Manufactured Authenticity and Creative Voiced in Cultural Industries. In Journal of 

Management Studies, Vol. 42 (5).  

 

JONES, P., (2013) How Hebridean Has-Been Became A Fashionable Must-Have. In 

The Times, 30 March 2013.  

 

JONES, S., (2010) Negotiating Authentic Objects and Authentic Selves: Beyond the 

Deconstruction of Authenticity. In Journal of Material Culture. Vol.15, pp 181 – 202. 

 

JOSEPH, A., (2012) Weaving a Better Future. In South Asia, 13 January 2012.  

 

JUDSON. M., (2009) Weaving and Scheming: Adventures on Planet Mosuo. 

Independent Study Project (ISP) Collection. SIT Graduate Institute/SIT Study Abroad 

Available at: <URL:http://digitalcollection.sit.edu/isp_collection/804> [Accessed: 15 

January 2015].  

 

KAPLAN, A., (1964) The Conduct of Inquiry. San Francisco: Chandler.  

 

KETTLEY, S., (2007) Crafting the Wearable: Design Process and User Experience. 

Thesis Submitted in Partial Fulfillment of the Requirements of the Degree of 

Philosophy. (September 2007) Edinburgh: Centre for Interaction Design, Napier 

University.  

 

KETTLEY, S., (n.d.) Parallels in the Evolution of Craft and Authenticity: Available 

at: 

<URL:http://sarahkettledesign.co.uk/sarakettle/publications_recent_kettle_fiels/crafcu

lationspaperSubmitted.pdf> [Accessed: 16 May 2011]. 

 

KOLA, T., and ZABKAR, V., (2010) A Consumer-Based Model of Authenticity: An 

Oxymoron or the Foundation of Cultural Heritage Marketing? In Tourism 

Management, Vol. 31 pp 652 – 664.  

 



	   276	  

KRIEGLSTEIN, W., (2008) Teaching Truth and Authenticity – An East West 

Comparison. Philosophical Ideas and Artistic Pursuits in the Traditions of Asia and 

the West: An NEH Faculty Humanities Workshop. Paper 1. Available at: 

<URL:http://dc.cod.edu/nehscholarship/1> [Accessed: 21 September 2011]. 

 

KUMA, S., (1994) Bhutan Handlooms Weave: A Spell of Magic. In Indian Textile 

Journal, Vol. 105 (1). 

  

KUTSCHE, P., (1998) Field Ethnography: A Manual for Doing Culture 

Anthropology. New Jersey: Prentice Hall.  

 

LARSEN, K. E. (ed) (1995) Nara Conference on Authenticity in Relation to World 

Heritage Convention, Japan, 1 – 6 November 1994. Conference Paper. Tokyo: 

Agency for Cultural Affairs, Tokyo.  

 

LARSEN, K. E. and MARSTEIN, N., (eds) (1994) Conference on Authenticity in 

Relations to the World Heritage Convention: preparatory Workshop.  Bergan 

Norway, 31 Jan – 2 Feb 1994. Riksantikvaren: Tapir Publishers. 

  

LATOUR, B., (1993) We have Never Been Modern. New York: Harvester 

Wheatsheaf. 

 

LAXDALE LADIES CHOIR & LUADHA GROUP (n.d.) Weaving & The History of 

Luahd (Walking). Pamphlet.  Isles of Lewis. 

 

LEE, H. and ZHAO, J. Z., (2008) The Native Mosuo People, Matriarchal Culture and 

Development Processes in the Lugu Lake Region: Introduction. In International 

Journal of Sustainable Development and World Ecology, Vol. 15. 

 

LEES, E., (2011) Intangible Cultural Heritage in a Modernizing Bhutan: The 

Question of Remaining Viable and Dynamic. In International Journal of Cultural 

Property, Vol. 18, pp 179 – 200. 

 



	   277	  

LESSING, D., (1999) Problems, Myths and Stories. Monograph Series No.36.  

London: Institute for Cultural Research. 

 

LEUNG, E. Y. W., (2004) Authenticity in Restoration from Chinese Perspective: The 

Guangzhou Case Studies. A Dissertation Submitted in Partial Fulfillment of the 

Requirements for the Master of Science in Conservation at the University of Hong 

Kong. Hong Kong University, Hong Kong.  

 

LIEBL, M., (2003) Bhutan’s Zorig Chusum: Tradition ⇔ Transition. Ministry of 

Trade and Industry. Bhutan: Royal Government of Bhutan and UNDP Bhutan. 

 

LINCON, Y.S. and GUBA, E.G., (1985) Naturalistic Inquiry. Beverly Hills: Sage 

Publication.  

 
LINDHOLM, C., (2008) Culture and Authenticity. Malden: Blackwell Publishing. 

 

LITTREL, M. A., and ANDERSON, L. F., and BROWN, P. J., (1993) What Makes a 

Craft Souvenir Authentic? In Annals of Tourism Research, Vol. 20 (1) pp 197 – 215. 

  

LIU, K. L. (n.d.) Diversified Developments of the Human Culture and Sharedness and 

Authenticity of Intangible Cultural Heritage. Beijing: Chinese Academy of Social 

Sciences. 

  

LOVE, L. L. and SHELDON, P. R., (1998) Souvenirs: Messengers of Meaning. In  

ALBA, J. W. and HUTCHINSON J. W., (eds) Advances in Consumer Research. Vol. 

30, pp 2 – 10.  

 

LOWRENTHAL, D., (1994) Criteria of Authenticity. In LARSON, K. E. and 

MARSTEIN, N., (eds) Conference on Authenticity in Relation to the World Heritage 

Convention: Preparatory Workshop Proceedings. Bergen, Norway. Oslo: Tapir Forlag 

for the Riksamtikvaren. 

 

LUO, C. L., (2008) The Gender Impact of Modernization Among the Matrilineal 

Mosuo in China. Research Paper. Hague: Institute of Social Studies.  



	   278	  

 

MA, J. D., (2006) Record of Mosuo Matriarchal Culture and Customs, Lugu Lake. 

Kunming: The Peoples Press of Yunnan. 

 

MACCANNELL, D., (1973) Staged Authenticity: Arrangements of Social Space in 

Tourist Settings. In American Journal of Sociology, Vol. 79 (3) pp 589 – 603.  

 

MACCANNELL, D., (1976) The Tourist: A New Theory of the Leisure Class. New 

York: Schocken Books Inc. 

 

MACINTOSH, A. J. and GOELDNBER, C., (1995) Tourism: Principles, Practices, 

Philosophies. New York: John Wiley and Sons.  

 

MANN, P., (1985) Methods of Social Investigation. Oxford: Basil Blackwell Ltd.  

 

MAPHILL.COM, (n.d.) Bhutan: Location. Available at: 

<URL:http://maps.maphill.com/bhutan/location-maps/physical-location-map-of-

bhutan.jpg> [Accessed: 18 July 2014].  

 

MARUYAMA, N. U., YEN, T. H. and STRONZA, A., (2008) Perception of 

Authenticity of Tourist Art Among Native American Artists in Santa Fe, New 

Mexico. In International Journal of Tourism Research, Vol. 10, pp453 – 466.  

 

MAUSS, M., (1990) The Gift: The Form and Reason for Exchange in Archaic 

Societies. Norton: Trans, W. D. Halls. 

 

MCCRACKEN, G., (1988) The Long Interview. Newbury Park: Sage Publication.  
 
MCDOUGALL, K., (2011) A Case Study for Innovation in Contemporary Tweed. In 

IFFTI Conference. Fashion and Luxurary: Between Heritage and Innovation, 11 – 14 

April 2011. Conference Paper. Paris.  

 



	   279	  

MCKHANN, C. F., (1998) Naxi, Rerkua, Mosuo, Meng. In OPPITZ, M. and HSU, 

E., (eds) Naxi and Mosuo Ethnography: Kin, Rites, Pictographs. Zurich: 

Volkerkundemuseum. 

 

MILLER, T. and BELL, L, (2012) Consenting to What? Issues of Access, Gate-

keeping and ‘Informed’ Consent. In MILLER, T., BIRCH, M., MAUTHNER, M. and 

JESSOP, J., (eds) Ethics in Qualitative Research, (2nd Edition). London: SAGE 

Publications Ltd.  

 

MORENO, J. and LITTRELL, A. M., (2001) Negotiating Tradition: Tourism 

Retailers in Guatemala. In Annals of Tourism Research, Vol. 28 (3) pp 658 – 685.  

 

MYERS, D., (1995) The Social Life of Cloth in Bhutan. In Fiber Arts, Vol 21 (5). 

 

MYERS, K., BEAN, S., (1994) From the Land of The Thunder Dragon: Textile Arts 

of Bhutan. London: Serinda Publication.  

 

NARULA, A., (2005) Communicating Ideas Effectively: 80/20 Rule. New Delhi: Ubs 

Publishers Distributors Ltd.  

 

NATIONAL STATISTICS BUREAU AND DEPARTMENT OF CULTURE, 

MINISTRY OF HOME AND CULTURAL AFFAIRS, (2009) Cultural Industries 

Sector Development: A Baseline Report 2009. Thimphu:  Royal Government of 

Bhutan. 

 

NATIONAL STATISTICS BUREAU AND DEPARTMENT OF CULTURE, 

MINISTRY OF HOME AND CULTURAL AFFAIRS, (2013) Bhutan Weaver 

Survey 2010: The Report 2013. Thimphu:  Royal Government of Bhutan. 

NATIONAL STATISTICS BUREAU, (2011) National Accounts Report, 2011. 

Thimphu: Royal Government of Bhutan.  

 

NIESSEN, S., (1999) Threads of Tradition, Threads of Invention: Unraveling Toba 

Batik Women’s Expressions of Social Change. In PHILLIPS R. B. and STEINER C. 



	   280	  

B. (eds) Unpacking Culture: Art and Commodity in Colonial and Postcolonial 

Worlds. Berkeley: University of California Press. 

  

NORTA, B. E., (2006) Authenticity Anxiety and Counterfeit Confidence: 

Outsourcing Souvenirs, Changing Money, and Narrating Values in Reform-Era 

China. In Modern China, Vol. 32 (1) pp 64 -98. 

  

NUTHALL, K., (2008) Bhutan: Fabric Industry Ripe for International Development. 

Just-Style.com. Available at: <URL:http://www.just-style.com/news/fabric-industry-

ripe-for-international-development_id101568.aspx> [Accessed 21 October 2013]. 

 

O’CONNOR, C. K., (2012) Ethnic Tourism Advertisements: The Power Dynamic 

and its Effect on Cultural Representation in the Kingdom of Daughters. Doctorial 

Thesis. Pittsburgh: University of Pittsburgh.  

 

OFFICE OF THE CENSUS COMMISSIONER, ROYAL GOVERNMENT OF 

BHUTAN AND UNFPA (n.d.) Population and Housing Census of Bhutan 2005. 

Available at: <URL: http://www.bhutansensus.gov.bt > [Accessed: 21 October 2014]. 

 

OLSEN, K., (2002) Authenticity as a Concept in Tourism Research. In Tourist 

Studies, Vol.2 (2) pp 159 – 182.  

 

OPPENHEIM, A. N. (1992) Questionnaire Design, Interviewing and Attitude 

Measurement. London: Pinter Publishers.  

 

ORTLIPP, M., (2008) Keeping and Using Reflective Journals in the Qualitative 

Research Process. In The Qualitative Report, Vol. 13 (4) pp 695 – 705.  

 
OXFORD DICTIONARIES (n.d.[a]) Available at: 

<URL:http://www.oxforddictionaires.com/definition/english/authentic> [Accessed: 8 

April 2014].  

 



	   281	  

OXFORD DICTIONARIES, (n.d.[b]) Language Matters. Available at: 

<URL:http://www.oxforddictionaries.com/definition/english/institutionalize> 

[Accessed: 6 March 2014]. 

 
PARK, J., (1996) Becoming More Authentic: The Positive Side of Existentialism. (3rd 

Edition) Minneapolis: Existential Books. 

 

PATERSON, R. A., (2005) In Search of Authenticity. In Journal of Management 

Studies, Vol.42, pp 1083 – 1098. 

 

PATTON, M. Q., (1990) Qualitative Evaluation and Research Methods (2nd Edition). 

California: Sage.  

 
PAVESICH, M., (2009) Why Authenticity Matters. Submitted as Partial Fulfillment 

of the Requirements for the Degree of Doctor Of Philosophy in English. Chicago: 

University of Illinois.  

 

PEABODY ESSEX MUSEUM (n.d.) Panel of Cloth. Available at: 

<URL:http://www.pem.org/sites/archives/images/cloth2.jpg [Accessed: 31 July 

2014].  

 

PEK-DORJI, S.S., (n.d.) Contemporary Kira Textiles.  

 

PELDEN, S., (2007[a]) The Lives Behind Your Ghos and Kiras. In Kuensel, 1 

August 2007. 

 

PELDEN, S., (2007[b]) Weaving a Sell. In Kuensel, 17 November 2007. 

 

PELEGGI, M., (2002) The politics of Ruins and the Business of Nostalgia. Bangkok, 

Thailand: White Lotus Press.  

PICTON, J., (1995) The Art of African Textiles: Technology, Tradition, and Lurex. 

London: Lund Humphries Publishers, Barbican Art Gallery. (Published to accompany 

an exhibition of the same title held at the Barbican Art Gallery, Sep 21 – Dec. 10, 

1995). London: Barbican Art Gallery.  



	   282	  

 

 

PIRNIE, D., (ed) (1981) The Big Cloth: The History and Making of Harris Tweed. 

Beauly Inverness-shire: Highland Craftpoint. 

  

PLANNING COMMISSION, ROYAL GOVERNMENT OF BHUTAN, (1999)  

Bhutan 2020: A Vision for Peace, Prosperity and Happiness. Available at: 

<URL:http://www.gnhc.bt/2011/05/bhutan-2020-a-vision-for-peace-prosperity-

happniess-2/> [Accessed: 23 May 2013]. 

 

PLATMAN, L. (2011) Harris Tweed: From Land to Street. London: Frances Lincoln 

Publishers.  

 

POMMARET, F., (2003) Bhutan. New Delhi: Timeless Book.  

 

PONTEROTTO, J., (2006) Brief Notes on the Origins, Evolution, and Meaning of the 

Qualitative Research Concept ‘Thick Description’. In The Qualitative Report, Vol. 11 

(3) pp 538 – 549.  

 

POSTREL V., (2003) The Substance of Style: How the Rise of Aesthetic Value in 

Remaking Commerce, Culture, and consciousness. New York:  Harper Collin. 

 

RAO INFORMATION (n.d.) Promoting Bhutanese Culture Through the National 

Airline Druk Air. Available at: 

<URL:http://www.raoline/ch/pages/story/bt/btbg_textiles02.html> [Accessed: 31 July 

2014].  

 

REASON, P., (1981) Patterns of Discovery in the Social Sciences. In REASON, P. 

and REIMER, F. J. (n.d.) Chapter 11: Ethnography Research. Available at: 

<URL:www.http://media.johnwiley.com.au/product_data/excerpt/95/04701810/04701

81095-2.pdf> [Accessed: 12 January 2015]. 

 

REISINGER, Y., AND STEINER, C., (2006) Reconceptualizing Object Authenticity. 

In Annals of tourism Research, Vol. 33 (1) p 65 – 86.  



	   283	  

 

REVILLA, G. and DOOD, H. T., (2003) Authenticity Perceptions of Talevera 

Pottery. In Journals of Travel Research, Vol. 42 (1) pp 94 – 99.  

 

RODIE, J. B., (2011) Harris Tweed For A New Generation. In TextileWorld.com 

(November/December 2011), p 46. 

  

ROSALDO, R., (1989) Culture and Truth: The Remaking of Social Analysis. Boston: 

Beacon Press.  

 

ROYAL GOVERNMENT OF BHUTAN, (2008) The Constitution of the Kingdom of 

Bhutan. Thimphu: Royal Government of Bhutan. 

 

ROYAL GOVERNMENT OF BHUTAN, (2012) Bhutan: In Pursuit of Sustainable 

Development. National Report for the United Nations Conference on Sustainable 

Development 2012. Thimphu: Royal Government of Bhutan.  

 

RUBIN, A., and BABBIE, E.R., (2008) Research Methods for Social Work. Belmont: 

Thomas Brooks/Cole.  

 

SAGOFF, M., (1978) On Restoring and Reproducing Art. In The Journal of 

Philosophy, Vol. 75 (9) (September 1978).  

 

SELWYN, T., (1996) Introduction. In SELWYN, T.,  (ed) The Tourist Image: Myths 

and Myth Making in Tourism. Chichester: Wiley.  

 

SHEN, M. J., (2011) The Effects of Globalized Authenticity on Souvenir. In 

International Journal of Innovative Management, Information and Production, Vol. 2 

(1) pp 70 -77.  

 

SHIH, C. K., (2010) Quest for Harmony: The Mosuo Traditions of Sexual Union and 

Family Life. Stanford: Stanford University Press. 

 



	   284	  

STACEY, J., (2009) Unhitching the Horse from the Carriage: Love and Marriage 

among the Mosuo. In Journal of Law and Family Studies, Vol.  11 (2009/01/01).  

 

STACK, S., (1994) From the Land of the Thunder Dragon: Textiles Arts of the 

Bhutan. In Oriental Arts, (1995) Vol. 41, pp 42 – 44.  

 

STEINER, C. (1999) African Art in Transit. Cambridge: Cambridge University Press.  

 

STOFFLE, R.W. and EVANS, M. J., (1990) Holistic Conservations and Cultural 

Triage: American Indian Perspectives on Cultural Resources. In Human Organization, 

Vol. 42 (2) pp 91 – 99.  

 

STRAUSS, A., and CORBIN, J., (1998) Basics of Qualitative Research: Grounded 

Theory Procedures and Techniques. Newbury: Sage. 

  

SWANSON, K. K. and TIMOTHY, D. J., (2012) Souvenirs: Icons of Meaning, 

Commercialization and Commoditization. In Tourism Management. Vol. 33, pp 489 – 

499. 

  

TAN, C. B., (2001) Living in the Myth of Matriarchy: Tourism and the Mosuo. In 

CHEUNG, C. H. and YANG, H., (eds) Tourism, Anthropology and China. Bangkok: 

White Lotus Press.  

 

TAYLOR R. S. and JOHNSON, M. L., (1993) Inventing Lincoln’s New Salem: The 

Reconstruction of a Pioneer Village. Unpublished. MS.  

 

TAYLOR, J., (2001) Authenticity and Sincerity in Tourism. In Annals of Tourism 

Research, Vol. 28, pp 7 – 26.  

 

TEXTILE REVIEW, (2012) National Institute of Design to Help Bhutanese Promote 

Crafts, Textiles. In Textile Review, 21 August 2012. 

 

THE CAMBERRA TIMES, (2012) Shangri-La is No paradise. In The Canberra 

Times, 13 June 2012. 



	   285	  

THE CONVENTION ON THE PROTECTION AND PROMOTION OF CULTURL 

DIVERSITY OF CULTURAL EXPRESSION (2005) Paris (20 October 2005). 

Available at: <URL:http://www. http://portal.unesco.org/en/ev.php-

URL_ID=31038&URL_DO=DO_TOPIC&URL_SECTION=201.html> [Accessed: 3 

May 2015].  

 

THE INTERNET BIRD COLLECTION, N.A., Weavers (Plociedae). Available at: 

<URL:http://ibc.lynxeds.com/family/weavers-ploceidae> [Accessed: 30 October 

2013].  

 

THE MILLSHOP ONLINE (n.d.) Harris Tweed L002A Handmade 100% Wool 

Curtain Upholstery Fabric. Available at: <URL:http://www.the-millshop-

online.co.uk/media/catalog/product/cache/1/thumbnail/9df78eab33525do8dbe5fb8d2

713be95/h/9/harris-tweed-w00l-fabric-L002a-bramble-1.jpg>	   [Accessed: 25 August 

2014].  

 

THE NARA DOCUMENT ON AUTHENTICITY, (1994) Nara Conference on 

Authenticity in Relation to the World Heritage Convention. Nara Japan (1 – 6 

November 1994). Available at: <URL:http://whc.unesco.org/document/937> 

[Accessed: 19 March 2014]. 

 

THE TIMES OF INDIA, (2011) Come Modernize Bhutan’s Crafts. In The Times of 

India, 6 December 2011. 

 

THOMAS, K., (2004) The Research Process as a Journey. In PHILLIMORE, J., 

GOODSON, L., (eds) Qualitative Research in Tourism: Ontologies, Epistomologies 

and Methodologies. London: Routledge.  

 

THOMPSON, F. (1969) Harris Tweed: The Story of a Hebridean industry. Newton 

Abbot: David and Charles (Publishes) Ltd.  

 

TOP CHINA TRAVEL, (n.d.) Map of Kunming, Lijiang and Lugu Lake in Yunnan 

Province. Available at: <URL:http://www.topchinatravel.com/pic/tour-map/kunming-

lijiang-lugu.jpg> [Accessed: 10 July 2014]. 



	   286	  

 

TOURISM COUNCIL OF BHUTAN, (n.d.) Festival. Available at: 

<URL:http://www.tourism.gov.bt/activities/festivals> [Accessed: 20 November 

2013]. 

 

TRILLING, L., (1972) Sincerity and Authenticity. Harvard: Harvard University 

Press.  

 

TSHERING.S., (1996) Natural Vegetable Dyes; Food, Fruit, Species and Mushroom; 

Gums and Waxes; and Incense. In Non-wood Forest Products of Bhutan, RAP 

Publication: 1996/6 The Food and Agriculture Organization of the United Nations, 

Bangkok, Thailand. Available at: 

<URL:http://www.mao.gov.bt/mao/downloads/downloadFiles/MoADDownload1nu3

452kb.pdf> [Accessed: 8 August 2013]. 

 

TUTTY, L., ROTHERY, M. and GRINNELL, R., (1996) Qualitative Research for 

Social Workers. Boston: Allyn and Bacon.  

 

UN CHINA, (2008) The China Culture and Development Partnership Framework 

MDGF Culture and Development. Project Document.  Beijing: UN China. 

 

UNDP BANGLADESH, (2007) Concept Paper on Promoting Exports of Traditional 

Products from the CHT. Product Document. Dhaka: UNDP Bangladesh. 

   

UNDP BHUTAN, (2007) The Promotion of Culture-Based Creative Industry for 

Poverty Reduction and Community Revitalization, UNDP 2007 – 2009. Project 

Document. Thimphu: UNDP Bhutan.   

 

UNDP BHUTAN, (2008) Analyzing the Cost of Bhutanese Textiles. Available at: 

<URL:http://www2.undp.org.bt/Analyzing-the-Costs-of-Bhutanese-Textiles.htm> 

[Accessed: 17 October 2013]. 

 

UNDP BHUTAN, (n.d.[a]) Poverty Alleviation and Empowerment of Rural Women. 

Available at: <URL: 



	   287	  

http://www.bt.undp.org/content/bhutan/en/home/operations/projects/poverty-

reduction/pov-alleviation-empowerment-rural-women.html> [Accessed: 18 October 

2013]. 

 

UNDP BHUTAN, (n.d.[b]) Thematic area code: 45.40 B E12 (PTC/PSD/RWE) UN 

Support for Development of MSMEs and Employment. Available at: <URL: 

http://www.bt.undp.org/content.bhutan/en/home/operations/projects/poverty_reductio

n/UN-support-msmes-employment.html> [Accessed: 18 October 2013]. 

 

UNDP CHINA, (2011) Sustainable Ethnic Minority Cultural Industry Development. 

Partnership Proposal between United Nations Development Programme, China and 

Jala Group. Beijing: UNDP China.   

 

UNESCO BANGKOK (n.d.) Evaluation Criteria. In UNESCO Award of Excellence 

for Handicrafts. Available at: 

<URL:http://www.unescobkk.org/culture/creativity/handicraft-award/about-the-

award/evaluation-criteria/> [Accessed: 30 May 2014].  

 

UNESCO HA NOI, (2010) Concept Note for Fundamentals of Culture-Based Craft 

product Development and Diversification Workshop. Project Document. Hanoi: 

UNESCO Hanoi. 

 

UNESCO, (n.d.) The Cultural Diversity Programme Lens Toolkit. Available from: 

<URL:http://www.unescobkk.org/culture/cultural-diversity/cultural-diversity-

programming-lens/> [Accessed: 1 April 2012] 

 
UNIDO,(2009) Pilot Programme for the Promotion of Culture-Based Creative 

Industries for Poverty Reduction, Community Vitalization, and Youth and Women’s 

(Self-)Employment Project Number: XX/BHU/08/X01. Project Document. Vienna: 

UNIDO.  

 

URA, K.,  (1994) Development and Decentralization in Medical and Modern Bhutan.  

In ARIS M. and HUTT, M. (eds) Bhutan: Aspects of Culture and Development. 

Gartmore: Kiscadale Publications.  



	   288	  

 

URA, K.,  ALKIRE, S.,  et al. (2012) An Extensive Analysis of GNH Index.  

Thimphu: Centre for Bhutan Studies,  

 

VANNINI, P. and WILLIAM, J. P., (eds) (2009) Authenticity in Culture, Self and 

society. Ashgate: Aldershort.  

 

VOGLER, G., (2002) A Harris Way of Life. Tarbert: Harris Voluntary Service.  

 

WALSH, E. R., (2001) The Mosuo – Beyond the Myths of Matriarchy: Gender 

Transformation and Economic Development. Doctorial Thesis. Philadelphia: Temple 

University.  

 

WANG, N., (1999) Rethinking Authenticity in Tourism Experience. In Annals of 

Tourism Research, Vol. 26 (2) pp349 – 370.  

 

WANGDI, K., (n.d) Bhutan: Country Pasture/Forage Resource Profiles. Available at:  

<URL:http://www.fao.org/ag/AGP/AGPC/doc/Counprof/Bhutan.htm> [Accessed: 21 

May 2013]. 

 

WEBER, M., (1949) The Method of the Social Science. Gelncoe: Free Press.  

 

WEISS. R., (1994) Learning from Strangers: The Art and Method of Qualitative 

Interview Studies. New York: The Free Press.  

 

WENGRAF, T., (2001) Qualitative Research Interviewing. London: Sage 

Publications.  

 

WHERRY, F., (2006) The Social Sources of Authenticity in Global Handicraft 

Markets: Evidence from Northern Thailand. In Journal of Consumer Culture, Vol.6 

(1) pp 5 – 32.  

 



	   289	  

WICKS, B., et al., (2004) Direct Marketing of Crafts and Souvenirs to Vladimir 

Visitors. Available at: <URL:http://www.vladimir-russia.info/TD_Project/Vladimir-

no%20pictures.pdf> [Accessed: 12 May 2011]. 

 

WIKIMEDIA.ORG (n.d.) Description Outer Hebrides UK Relief Location Map.JPG. 

Available at: <URL:	  

http://upload.wikimedia.org/wikipedia/commons/0/03/Outer_Hebrides_UK_relief_loc

ation_map.jpg> [Accessed: 26 August 2014].  

 

WINGET, M., (2005) Nelson Goodman’s Language of Art, Notion, and Artistic 

Representation: An Analysis of Music Notation. Available at: <URL: 

http://www.unc.edu/~winget/research/Winget_Notation.pdf> [Accessed: 20 

September 2011].  

 

WINTER, K., (2014) Tweed that comes infused with the smell of Johnnie Walker is 

for the ultimate whisky lover. In MailOnLine, 3 December 2014. Available at: < 

URL:http://www.dailymail.co.uk/femail/article-2857730/For-ultimate-whisky-lover-

new-type-tweed-comes-infused-smell-famous-Scottish-malt.html> [Accessed: 3 

December 2014].  

 

WORDEN, R. L., (1991) Modernization under Jigme Dorji, 1952 – 72. In SAVADA, 

A. M., (ed) Bhutan: A Country Study. Washington: GPO for the Library of Congress. 

 

WTO (n.d.) 200 EU Assistance Projects – World Trade Organization. Available at: 

<URL:www.wto.org/english/tratop_e/tradfa_e/case_studies…/tach_eu_e.doc> 

[Accessed: 18 May 2013]. 

 

WU, Y. C. and HAALAND, G., (2009) From House Structure to Gender Relations: 

Exploring the Na (Mosuo) of Yunnan Province, China. In Dhaulagiri Journal of 

Sociology and Anthropology, Vol. 3 pp 19 – 40.  

 

XINHUA NEWS NET. (n.d.) Available at: 

<URL:http://news.xinhuanet.com/focus/200406/26/content_1539670_1.htm> 

[Accessed: 7 February 2013]. 



	   290	  

 

XIONG, X. B., DING, D., et al. (2001) Preliminary Study on Effects of Tourism on 

Mosuo Matriarchal Culture. In International Journal of Sustainable Development and 

World Ecology, Vol. 15 (1).  

 

YEH, I. (2001) Blood Verses Bone: Reconstructing Ethnicity. In  MITCHELL, S., 

(ed) (2004) Ethnic Minority Issues in Yunnan. Kunming: Yunnan Fine Arts 

Publishing House. 

 

YIN, R. K., (2009) Case Study Research: Design and Methods. (4th Edition). 

Thousand Oaks: Sage Inc.  

 

ZHANG, K., (1990) Family Marriage and Fertility in a Matriarchal Society – Social 

Survey of the Naxi Nationality in Ninglang Country, Yunnan Province. In Chinese 

Journal of Population Science, Vol. 2 (3) pp 247 – 56.  

 

ZHOU, Q. L., ZHANG, J. and EDELHEIM, J. R., (2013) Rethinking Traditional 

Chinese Culture: A Consumer-based Model Regarding the Authenticity of Chinese 

Calligraphic Landscape. In Tourism Management, Vol. 36, pp 99 – 112.  

 

ZHU, Y.J., (2012) Performing Heritage: Rethinking Authenticity in Tourism. In 

Annals of Tourism Research. Vol. 39 (3) pp 1495 – 1513.  

 

 

 
 

 

 

 


